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otel lobbies
have long 
been havens 

for digital nomads who 
simply need a strong 
Wi-Fi signal and a cup 
of coffee to get their 
workday started. A few 
hotels are going one 
step further by offering 
actual co-working spac-
es within their usual 
operations. The Mob 
Hotel in Paris offers the 
Kolkhozita workspace 
for startups  with 
desks and super-fast 
Internet connections. 
The Sir Adam Hotel in 
Amsterdam has incor-
porated The Hub into 

its lobby scene, which 
serves as both a laid-
back co-working space 
and a retail store. In Las 
Vegas, The Venetian 
and Palazzo resorts 
opened a 1,170-squar-
foot co-working lounge 
in partnership with 
retailer Zappos.com 
that was styled by 
Restoration Hardware. 

The Virgin Hotel in 
Chicago recently intro-
duced the Commons 
Co-op, a co-working 
space in its Commons 
Club lobby lounge. 
For a monthly fee, 
members get Wi-Fi, 
coffee, discounts at the 

hotel’s restaurants and 
access to networking 
events. “We noticed 
that a lot of guests that 
could not get into 203, 
our coffee shop, were 
leaving,” says Doug 
Carillo, vice president 
of marketing at Virgin 
Hotels. “As Commons 
Club is not open for 
breakfast and lunch at 
Virgin Hotels Chicago, 
we decided to open 
up the space to those 
startups and entre-
preneurs that needed 
a place to work during 
the day, network with 
others and sip on some 
coffee.”—J.S.
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Virgin Hotel

Everybody wants to be green and
one route to that end involves stocking your 
hotel with good old-fashioned oxygen-giv-
ing plants. At the 194-room 1 Hotel Brooklyn 
Bridge, the third 1 Hotel from Starwood Capital 
Group CEO Barry Sternlicht, the lobby opens 
to a dramatic 25-foot green wall with steel 
grating covered in plants and vines via land-
scape architecture firm Harrison Green.

Sustainability and eco-conscious design 
dominate 1 Hotels’ mission. But just desig-
nating a space for plants doesn’t necessarily 
ensure they’ll cooperate.  

“One thing we often forget is that plants are 
living things and they need all the same things 
we do,” says Kemper Hyers, senior vice presi-
dent of design at Starwood Capital. “So we’ve 
learned a lot in three hotels, that we can’t just 
be designers, that we need to understand the 
plant material we use.” 

Green also dominates the newly opened Hyatt 
Regency Amsterdam, the brand’s first in the city. 
The hotel’s theme pays homage to Amsterdam’s 
flora and fauna, with botanical prints in each 
guest room and a lobby with a self-watering wall 
made entirely of live plants.—C.R.
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Plants 
galore line 
the walls 
at 1 Hotel 
Brooklyn 
Bridge.


